






 
AutoScout24  |  AutoScout24 Motorräder  |  daparto  |  faircar  |  Schwacke  |  TruckScout24

Let us put your brand at centre stage. 

BrandDay combines all of the available advertising forms on your homepage. 

• Exclusive booking of ads.

• Run time 1-2 days (extension on request).

• at least 1,4 million PIs per day guaranteed.

Maximum creative freedom thanks to largescale format. 

Maximize the visibility of your campaign!

Best practice & advice: Call us anytime.

Special Advertising: BrandDay
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BrandDay on the AutoScout24-Homepage as realized by BMW

Name

BrandDay Standard

BrandDay Premium

BrandDay Superior

Format

banner 822 x 90 +
skyscraper 160 x 1,000

banner 822 x 90 
+ sky 160 x 1,000 
+ rectangle 320 x 250

banner 822 x 90 
+ sky 160 x 1,000 
+ rectangle 320 x 250 
+ background color

Price per day

21,000 €

25,000 €

28,000 €



The AutoScout24 newsletter in Germany.

• About 1 million subscribers

• Germany's big, independent automotive newsletter

• The latest car news every week

DA direkt's branded newsletter

Special Advertising: NewsletterAds

Advertisement

Medium Rectangle

Text and image ad

Branded Newsletter

Specification

300 x 250

Image: 144 x 100; text: 300 characters plus headline 

and link (60 characters each)

On application

Price/issue

6,000 €

3,000
 
€

14,000 €
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AutoScout24 is accessible from any webenabled device! Simply use the mobile browser solution or go through the optimized iPhone

or Android app.

Special Advertising: In-App Advertising
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In-app advertising as realized by McDonalds and Volkswagen

Advertisement

Specification

Price (cpt)

Top Banner

320 x 50 (300 x 50)

80 €

Extended Banner

320 x 100 (300 x 100)

120 €

New: 
Embedding 
Ads in our 
Android-App!

We will be glad to put together an offer

to meet your needs.



Have your brand or product appear directly at the point of interest.

Integrate your content in the form of a microsite or macrosite inside the AutoScout24-frame. Content integration is a fixed element of the 

AutoScout24-website and is therefore not (directly) perceived as advertising. Prominently placed teaser boxes on the homepage and in the "Magazine" 

section as well as optional add-on targeting campaigns draw large numbers of interested users to your content.

Opel's AutoWorld on AutoScout24

Cooperation: Content Integration – AutoWorld & ServiceWorld

Opel's AutoWorld on AutoScout24 Renault's ServiceWorld on AutoScout24

AutoWorld:

Premium integration

for car manufacturers

ServiceWorld:

Thematic focus on after-sales and other

automotive services



 
AutoScout24  |  AutoScout24 Motorräder  |  daparto  |  faircar  |  Schwacke  |  TruckScout24

VIP integration of your brand or product. 

• Creative, tailor-made integration into the AutoScout24 marketplaces in the form of a microsite

• Additional high visibility for your advertising message thanks to the special, exclusive placements on the “vehicle details” pages or in the

 Financing, Insurance and Leasing sections where users inform themselves about financing products 

PremiumPartner Financing:

• Participation in financing comparisons

• User can sign up directly online

PremiumPartner Insurance:

• Participation in insurance comparisons

• User can request a quote and/or sign up

 directly online

PremiumPartner Leasing:

• Prominent integration for leasing providers

Auto Banks:

• Exclusive integration to support dealer businesses, in particular: placement of individualized 

 financing offers alongside the vehicle ads of your dealership on AutoScout24

• The user calculates his personal financing requirements using a finance calculator and sends

 his enquiry per email directly to the correct contact person at your dealership
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Cooperation: MarketplaceIntegration as a Financial-Services-Partner



Targeting

Direct and only to your target group!

The AutoScout24 Media targeting options direct your advertising strategies precisely to your targeted group. This means:

• Greater campaign efficiency in terms of costs and performance

• No unnecessary and expensive loses

• Greater advertising effect and acceptance through increased relevance

Search Group Targeting

Targeting of AutoScout24 users based on their search behavior (e.g. brand, model).

The AutoScout24-AdServer analyzes the search criteria that a user enters when looking for a car 

on AutoScout24 and compiles a user search profile. Advertising campaigns are compared against 

the search profiles and delivered in line with your target group. Your campaign is only seen by users 

whose search profile corresponds to your guidelines, e.g. with reference to competitors’ cars. 

Cost: 10 % surcharge on the gross cpt for the chosen ad form.

Search Group Targeting

Vehicle manufacturer e. g. Alfa Romeo

Model e. g. Golf

Vehicle category e. g. compact

Price e. g. > € 15,000

… and much more. Speak with us!

    Behavioral Targeting

Selection of target groups according to socio-demographic characteristics and user behaviour. 

Measured data of surfing habits is combined with user survey results. This combination enables an esti-

mate on age, sex and interests, mathematical algorithms then allow a transfer to the entire user base. 

AutoScout24 users are clustered according to their on-site behavior – a selective targeting is possible.

Cost: 10 % surcharge on the gross cpt for the chosen ad form.

Behavioral Targeting

Age

Sex 

Income

Product interest

… and much more. Speak with us!
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Interest Group Targeting

AutoScout24 finance user

AutoScout24 insurance user

AutoScout24 leasing user

AutoScout24 new car user

AutoScout24 private advertiser

… and much more. Speak with us!

Tech Group Targeting

Geography

Bandwidth

Web browser

Operating system

… and much more. Speak with us!

Targeting

Interest Group Targeting

Clustering of users based on their interests in the website content, enabling possible targeting

during a return visit to the site.

Following certain actions that indicate users’ interests, the AutoScout24 AdServer can recognize

users at a later date or during their next visit to AutoScout24. The AdServer delivers the campaign

that suits each user’s interests.

For instance, a user requesting an insurance quote is identified as an individual searching for

insurance. This user will then be shown an ad for car insurance.

Cost: 10 % surcharge on the gross cpt for the chosen ad form.

Tech Group Targeting

Takes into account a user’s technical facilities when delivering the advertising campaign (bandwidth,

screen resolution, browser).

Many campaigns contain ad forms that require specific technical prerequisites.

With AutoScout24 Tech Group Targeting, the AdServer delivers advertising campaigns only to users

whose technology type matches the requirements of the ad campaign. For example, streaming

advertising will be delivered only to users with a fast Internet connection.

Cost: 10 % surcharge on the gross cpt for the chosen ad form.



Link your advertising with the car the user wants – it's that easy! 

Information on what car a user is looking for can be transferred into an ad or onto a landing page. This gives ads or landing pages dynamic,

context-based content, depending on the user's needs and wants. This substantially boosts the level of awareness and acceptance, making

other actions significantly easier. For example, the price of the car can be transferred to the ad. The ad then calculates an individual finance

rate based on the vehicle price transferred. The fields on the next landing page are automatically prepopulated.

Parameter Transfer

Parameter transfer on AutoScout24 from the detail page to the landing page as realized by Direct Line.
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Minimum order size:

€ 2,500 net/net (incl. discounts and agency

commission).

Agency fee:

A 15 % agency commission on the net invoice

amount applies when invoicing via an advertising/

media agency. 

Cancellations:

• Advertising orders must be cancelled in

 writing or per e-mail.

• The cancellation deadline is 3 weeks prior to

 commencement of the campaign.

• If the cancellation deadline is not adhered to,

 a cancellation fee of 30 % of the net campaign  

 value will be charged. Bookings that are 

 already live cannot be cancelled. 

Placement limitations:

• Not all advertising formats are fully  

 supported throughout the AutoScout24 Media

 website portfolio and its respective 

 advertising placements.

• Further details are available on request.

Advertising formats:

The standard advertising formats (based on

OVK definitions) are: banner, super banner,

skyscraper, wide skyscraper, layer ad, rectangle

and medium rectangle in GIF/JPEG or Flash 

file format.

The data in this price list may be updated in

the course of the year. The latest, binding

version of this price list can be accessed at

www.autoscout24-media.com.

Delivery date:

• Standard advertising formats (e. g. banner, sky-

 scraper): 3 workdays prior to campaign start.

• Special advertising formats (e. g. brandday,

 tandem ad): 5 workdays prior to campaign  

 start.

• If the advertising content is not delivered

 properly, or delivered late, AutoScout24

 Media cannot guarantee a punctual campaign

 start or the achievement of the scheduled ad

 impressions. 

Providing data: 

• Per e-mail: ads@autoscout24-media.com

• By post: USB-stick/CD-ROM to

 AutoScout24 Media, a division of

 AutoScout24 GmbH

 Dingolfingerstr. 1-15

 81673 Munich

 Germany

The Fine Print
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Layer Ad

400 x 400 / Price on application

89 €

62 €

45 €

Wallpaper

Price on application

65 €

46 €

33 €

Formats and Base Pricing (cpt)

Banner

468 x 60

19 €

13 €

10 €

Advertising format

Pixel

Placement / Category

Run of Site

Run of Autom. Network

Advertising format

Pixel

Placement / Category

Run of Site

Run of Autom. Network

Super Banner

728 x 90 (UAP)

33 €

23 €

17 €

Wide Skyscraper

160 x 600 (UAP)

49 €

34 €

25 €

Skyscraper

120 x 600

35 €

25 €

18 €

Halfpage Ad

300 x 600 

65 €

46 €

33 €

Medium Rectangle

300 x 250 (UAP)

40 €

28 €

20 €

Price on application

Interstitial

Price on application

130 €

91 €

65 €

Mega Inpage Banner

728 x 300

65 €

Price on application300 x 250 (UAP)
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Tandem Ad (Wide) 
Skyscraper/L. Ad

120x600/160x600+400x400

109 €

76 €

55 €

43 €

Banderole Ad

Price on application

89 €

62 €

45 €

Tandem Ad (Super)
Banner/Layer Ad

468x60/728x90+400x400

99 €

69 €

49 €
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Formats and Base Pricing (cpt), Expandables, Discounts

Advertising format
 

Pixel

Content/section

Run of Site

Run of autom. network

Minimum order volume: € 2,500 net/net (incl. discounts and agency commission). For AutoScout24 dealer customers we grant a 20 % discount for 
campaigns booked through the dealer direct. We do not charge a targeting surcharge in this case. Agency commission: For bookings through an 
advertising/media agency we grant 15 % broker's commission (agency commission) on the net invoice total. UAP = Universal ad package. For more 
information please see http://www.werbeformen.de. Targeting surcharge: 10 % per type of targeting on the gross cpt of the advertisement used. 
Automotive Network: AutoScout24, AutoScout24 Motorräder, daparto, faircar, Schwacke, TruckScout24 

Volume in € Discount rate

> 100,000  10 %

> 250,000  15 %

> 500,000  25 %

> 750,000  35 %

> 1,000,000  40 %

New customer discount: 25 % off first booking in excess of € 10,000. 
Basis: Gross booking volume (in €) per customer per calendar year

120x600/160x600+400x400

Banner/Layer Ad

The AutoScout24 Media 
quality standards

We aspire to deliver the 
highest quality and usabi-
lity to secure prime accep-
tance, performance and im-
pact for your advertising 
campaign. We therefore of-
fer, among other services, 
free of charge:

> Frequency capping. 
Determining the contact 
frequency for each session/
campaign

Text-Logo-Box

Price on application

5 €

Expandable

On chosen ad form
 
0 %

30 %

50 %

Advertising format
 

Surcharge

on click

on mouseover

pre expanding



www.autoscout24-media.com

AutoScout24 Media, a division of AutoScout24 GmbH

Dingolfi nger Str. 1-15

81673 Munich, Germany

Fon  +49 89 444 56-1494

Fax  +49 89 444 56 19-1112

We'll be glad to assist you:

Jochen Ammelung
Head of Ad Sales
AutoScout24 Media 
Fon +49 89 444 56-1716
Fax +49 89 444 56 19-1716
E-Mail jammelung@autoscout24-media.com

Karin Dürr
Key Account Manager Automotive
AutoScout24 Media 
Fon +49 89 444 56-1683
Fax +49 89 444 56 19-1683
E-Mail kduerr@autoscout24-media.com

Jan Jacoby
Key Account Manager Automotive
AutoScout24 Media 
Fon +49 89 444 56-1647
Fax +49 89 444 56 19-1 647
E-Mail jjacoby@autoscout24-media.com

Mirko Spengler
Key Account Manager Financial Services
AutoScout24 Media 
Fon +49 89 444 56-1639
Fax +49 89 444 56 19-1639
E-Mail mspengler@autoscout24-media.com

Sarah Wellhausen
Key Account Manager Financial Services
AutoScout24 Media
Fon +49 89 444 56-1645
Fax +49 89 444 56 19-1645
E-Mail swellhausen@autoscout24-media.com
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Peter Sava
Key Account Manager Automotive
AutoScout24 Media 
Fon +49 89 444 56-1637
Fax +49 89 444 56 19-1637
E-Mail psava@autoscout24-media.com

Michael Teschl 
Key Account Manager Automotive
AutoScout24 Media 
Fon +49 89 444 56-1727
Fax +49 89 444 56 19-1727
E-Mail mteschl@autoscout24-media.com


